Introduction to tourism
Industry

Define Travel

The word travel is derived from the French word “Travail” which
means hardship. In the past, transportation was far more primitive
than today and travelling was difficult, far from being a pleasure,
travel involved great hardship and risk.

Who is Tourist?

According to the WTO “tourist are people who travel to stay in places
outside their usual environment for not more than one consecutive
year for leisure, business and other purposes not related to the
exercise of an activity remunerated from within the place visited.

That means “tourism invites visits to places other than one’s domicile
for pleasure and from where one does not receive a salary”.

“Tourist is any person visiting a place for a period of at least 24 hours.
Persons travelling on holiday for a period of less than 24 hours are to
be treated as “Excursionists”.

THE FOLLOWING ARE TO BE CONSIDERED TOURISTS:
. Persons travelling for pleasure, for health etc.
Persons travelling in a representative capacity of any kind,
Persons travelling for business reasons,
Persons arriving in the course of a sea cruise, even when they
stay for less than 24 hours.
THE FOLLOWING ARE NOT TO BE CONSIDERED
TOURISTS:
. Persons arriving to take up an accommodation or engage in
any business activity in the country.
Persons coming to establish a residence in the country.
Students and young persons in schools



- Any person domiciled in one country and working in an
adjoining country.

. Travelers passing through a country without stopping, even if
the journey takes more than 24 hours.

What i1s Tourism?

Tourism involves the activities of peoples travelling and staying in a
place away from their home environment for Leisure, business or
other purpose.

Mathieson & Wall (1982)- define tourism as follows “The temporary
movement of peoples to distance outside their usual places of work
and residence, the activities under taken during their stay in those
destinations, and the facilities created to cater to their needs.”

Tourism was mainly been traditional in its early form. With the
evolution of cultures, economics, and knowledge, tourism took a
different form called Sustainable tourism with the aspect of well-
planned tour, well-studied destination, and conservation of
destination.

CATEGORIES OF TOURISM:

The United Nations in 1994 classified tourism in two categories:
. Domestic tourism
. International tourism
1) Inbound tourism
i1) Outbound tourism
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The World Tourism Organization (UNWTO) also identifies different
categories of tourism:

e |nternal tourism: Domestic tourism and Inbound tourism
e National tourism: Domestic tourism and Outbound tourism
e |nternational tourism: Inbound tourism and Outbound tourism

DOMESTIC TOURISM

. The tourism activity of the people within their own country is
known as domestic tourism.

. This involves residents of the given country travelling within
the country only.

. In domestic tourism, people travel outside their normal
domicile to other area within the countries. They do not cross-
national boundaries. In this case there are no language or
currency or document barriers.

. Traveling within the same country is easier because it does
not require formal travel documents and tedious formalities
like compulsory health checks and foreign exchange. In
domestic tourism, a traveller generally does not face many
language problems or currency exchange issues.
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INTERNATIONAL TOURISM?

. When people visit a foreign country, it is referred to
as International Tourism. In order to travel to a foreign
country, one needs a valid passport, visa, health documents,
foreign exchange, etc.

FURTHER DIVIDED INTO TWO TOURISMS:

. INBOUND TOURISM: This refers to tourists of outside
origin entering a particular country. When people travel
outside their host/native country to another country, then it is
called inbound tourism for that country where he/she is
traveling. For example, when a tourist from Indian origin
travels to Japan then it is Inbound tourism for Japan because
foreign tourist comes to Japan.

. This involves foreigners (Non-residents), travelling into a
given country.

. When people travel to other sovereign countries, they are
involved in international tourism. In this case there are
different languages, different currencies, and documentation
in the form of passport and visa which stand in the way of
free movement of people.

. OUTBOUND TOURISM: This refers to tourists traveling
from the country of their origin to another country. When
tourists travel a foreign region than it is outbound tourism for
his own country because he/she is going outside their country.
For example, when a tourist from India travel to Japan then it
Is outbound tourism for India and Inbound tourism for
Japan. This involves residents travelling to another country.

. Outbound tourism involves two additional conditions:



o Health conditions as many countries are wary of
importing diseases by ‘foreign carriers’

o Legal restrictions on travel as some countries ban
their residents to visit certain countries for political or
safety reasons.
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CLASSIFICATION OF TOURISM

TOURISM

RECREATIONAL : INCENTIVES
CULTURAL
— CONVENTION

SPORTS/ADVENTURE
- HEALTH

RECREATIONAL TOURISM:
Recreational or leisure tourism takes a person away from the
humdrum of everyday life. In this case, people spend their leisure
time at the hills, sea beaches, etc.

CULTURAL TOURISM:

Cultural tourism satisfies cultural and intellectual curiosity and
involves visits to ancient monuments, places of historical or religious
importance, etc.



SPORTS/ADVENTURE TOURISM:
Trips have taken by people with a view to playing golf, skiing and
hiking, fall within this category.

HEALTH TOURISM:

Under this category, people travel for medical, treatment or visit
places where there are curative possibilities, for example, hot springs,
spa yoga, etc.

CONVENTIONAL TOURISM:

It is becoming an increasingly important component of travel. People
travel within a country or overseas to attend conventions relating to
their business, profession or interest.

INCREMENTAL TOURISM:

Holiday trips are offered as incentives by major companies to dealers
and salesmen who achieve high targets in sales. This is a new and
expanding phenomenon in tourism, these are in lieu of cash incentives
or gifts, today incentive tourism is a 3-billion-dollar business in the
USA alone.
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The tourism types can further be categorized on different basis
like distance, direction, number etc. as follows:

Or

On the basis of distance

On the basis of direction of travel
On the basis of travel pattern

On the basis of number

On the basis of budget

On the basis of impact

On the basis of planning

On the basis of location

On the basis of time of year

TYPES OF TOURISM:

Tourism typologies reflect the variety of options that tourists can
avail. In other words, it can be said that tourists get a wide range of
opportunities to participate in tourism activities. These forms which



range from pilgrimage, leisure and adventure to space tourism also
reflect the styles, interests, values, preferences and motivations.
Tourism can be classified into various categories:

On the basis of Motivation behind travel: Recreational Tourism,
Pleasure Tourism, Business Tourism, Educational Tourism, Health
Tourism, Religion/Pilgrimage Tourism, VFR-Visiting Friend and
Relatives, Cultural Tourism.

On the basis of the motives of tourists: Common-Interest Tourism,
Holiday-Tourism and Business-Tourism.

Based on the different activities of tourists are categorized as
Nature Based Tourism, Culture and Heritage Based Tourism, Leisure
and Recreation Based Tourism and Adventure Based Tourism.

There are various other ways of classifying tourism on the different
purpose of travel, number of tourists, geographical area of the visits.
Some of the important types of tourism are as follows:

Accessible Tourism: Accessible tourism is form of tourism that is
meant for support the different-abled segment of tourists. It is also
known as barrier-free tourism. It enables tourists those are physically
handicapped, blind or physically challenged or any manner to visit
destination and enjoy the facts of tourism. By facilitating and
providing all essential services and accessible travel centric products
to tourism destination. This is made possible due to disabled-friendly
infrastructure, which comprises hand driven pull car, Braille signages,
separate pathways, ramps, cable cars, etc.

Archaeological Tourism: This is also known as “Archacopteris, and
it revolves around places, articles, and activities of archaeological
value. It is an alternative form of cultural tourism with intention to
promote and conservation of historical-archaeology sites. An
interpretive centre and museums are built nearby with recovered
objects from or excavated archaeological sites. These objects are
frequently exhibited in international, national, or local museums



where tourist visits. It is a great way to learning about the past while
in vacation. Some important places of archaeological importance of:

. Stone Age. Famous archaeological sites are Bhimbetka in
Madhya Pradesh, Kuliana in Odisha and Didwana in
Rajasthan and others.

. Chalcolithic Age: The sites of are Brahmagiri, Pandu-Rajar-
Dhibi, Ahar and others

. Indus Valley Civilization. Famous sites of are Kalibangan,
Lothal, Dholavira, and others.

. Buddhist Phase. The well-known sites of are Sanchi,
Saranath, Ajanta, Amravati and others.

Adventure Tourism: The term “adventure” has different meaning for
every other individual. For some, it is white water rafting and for
some mountain climbing. It naturally depends upon an individual’s
physical endurance and desires. It is more of passive activities, like
Mountaineering expeditions, trekking, rock climbing, bungee
jumping, Para gliding, white water rafting, scuba diving and others.
Adventure travel is a type of passive leisure activity most of the time
outdoors placed in an unusual or wilderness destination that engages
tourist in natural or physical excursions that bring visitor outside his
home comfort zone involving exploration or travel open-air to remote
areas, where the traveller expects the unexpected for personal
challenge and self-perception. It is generally categorized as a hard
adventure and soft adventure.
. Hard adventure tourism — involves an element of physical risk
and mental strength.
. Soft adventure tourism — seeks to explore areas by visiting
undeveloped destinations.

Agri-Tourism. It can be described as spending vacation in
agricultural farms to know, relax and relish, and get involved in
activities of farm or any agricultural, horticultural operation. Tourists
can cultivate vegetables, pick fruits, taste honey, learn about local and
regional farm products and operation and much more in any farm
partly or fully opened for public for at least a year. Beach Tourism. It
can be defined as visit to coastal areas or shore of the water body with



abundant of sand mounted by tide or waves of ocean for leisure
purpose. India surrounded by water with vast peninsular coastline
offers an incredible array of beaches like the world-famous beaches of
Goa, Kerala and Chennai. The other popular are beaches of
Mahabalipuram and Digha in West Bengal and Gopalpur beach in
Odisha. The activities include array of:

« Sports — beach volleyball, surfing, kayaking.

. Wellness stays -spa and wellness resorts, beach walking.

. Nature based and wildlife viewing — seabirds, turtles etc.

Business Tourism. The Trips and visits made by business men or
corporate executive people, employees and others are to attend
conferences, meetings or similar functions in destination or visiting
area. The activity of business tourist includes attending conference,
convention, or to meet with suppliers or buyers or participation in
entertainment programmes or sports events.

Cultural Tourism refers to trips or visits with the purpose of seeing
or learning about traditions and custom of the host countries or way of
life of other nations or destination in the form of cuisine, music,
dance, fairs, festivals, rituals, as well as lifestyles of communities etc.
in museums and art galleries, traditional artistic performances and
local fairs and festivals and other cultural tourism attractions. The
places of cultural importance are Khajuraho festival, Konark festival
and Goa Carnival Festival and others.

Culinary Tourism: Culinary tourism is also known as food tourism.
Eating food is a physiological need, fulfilled at home or during travel.
Travelling for the pursuit of unique and traditional food and drinking
experiences of a place, region, or country. The destination choice is
significantly affected by the culinary richness and zings offerings at
destination that impact overall satisfaction levels of tourist. It involves
tasting and experiencing food of unique flavours and spices. There are
various festivals related to it like Sea Food Festival in West Bengal
and International Mango Festival in Delhi or for particular food like
Italy for the pasta, Napa for the wine, Hyderabad for the Hyderabad
shahi biriyani etc.



Dark Tourism. “Dark tourism” often referred as “thana tourism,” is
concerned with tourist encounters of spaces of death, horror, atrocity,
human suffering, genocide, calamity, and warfare, that have disturbed
the public consciousness are consumed through experiences. These
sites also include burial grounds and memorials of the dead whether
ancient or modern, turning suffering of people into a leisure
experience for tourists.

Disaster Tourism refers to the act of travelling to places affected by
natural disasters such as earthquakes in Nepal, hurricanes, tsunamis in
Orissa, as a matter of curiosity. This type tourist never causes hinders
or becomes hurdles in rescue, and relief operations.

Ecotourism also known as Ecological Tourism. Ecotourism is a
natural resource-based tourism, where tourist visits to enjoy and
appreciate nature with prime focus on experiencing, learning and
conservation of species and habitats. As it usually occurs in natural
areas, should be low-impact non-consumptive on area. It should be
locally oriented in control and benefits through providing revenue to
the local community to conserve or preserve value of such areas. This
form of tourism attracts ecologically and socially conscious tourists
who are responsible and supportive in sustaining the local
environment and show respects to the traditional culture and lifestyle
of the local people. It generates and maintains the local traditional
economy, by involving of local populations in small-scale activities
having low visitor impact, in well-defined areas in some form of
protection.

Ethnic Tourism The act of travelling to area inhabited by indigenous
people for the purpose of observing the culture and lifestyles of truly
exotic people. The destination activities include visits to native homes
staying and participating in traditional ceremonies and dances, and
witnessing in religious rituals. In India to observe indigenous people
tourists visit to the isolated hill tribes of Assam.



Health Tourism Any leisure or pleasure-oriented tourism with
leisure, recreation, relaxation and educational activities for the
improvement of physical, psychological and social well-being of
tourist utilizing the natural resources and climate or any activities of
visiting place that have a positive impact on health of tourist. It is
travel with the prime purpose of treatment in pursuit of improving or
maintaining health with pleasure-seeking indulgences of spas or
alternative therapies. It encompasses diverse variety of treatments and
services away from professional medical care to self-fitness training.

Grey Tourism Simply Grey tourism is a type of niche tourism for
older travellers including senior citizens, old people, mature, and
prime lifers with more than 55 years age. Despite this they are
heterogeneous in term of demographic, psychographic, or
behavioural. These types of tourists have plenty of time for leisure
and spend extra time on experiencing travelling, participating in
activities that increases life satisfaction and wellbeing and have low
impact on the destination and on community. Most of grey tourists
have high level of income, stability in their career and want to travel
to spend quality time with their siblings and friends, in places that
have always been in their sub conscious for visit. They require
personalized services with basic facilities and services. Once they are
satisfied, they demonstrate brand loyalty, with tour guides and travel
agents.

Leisure Tourism A Tourist who is going on holiday and visiting new
places with intention of spending leisure time and is not travelling for
any work or activities. Generally, leisure or free time is considered to
be the time period remaining after work and essential personal and
household activity i.e., recreational and discretionary time, that can be
used for relaxing and rejuvenating or other activities including travel
and tourism.

Mass Tourism refers to the travelling of a large number of organized
tourists with varied interests irrespective of their income, caste and
creed, community and region to popular tourist places for mainly
recreational purposes. This tourism phenomenon is characterized by



the rising disposable income, discretionary time, and development of
faster mode of transportation and communication. It is a general
tourism characteristic of developed countries and gradually picking
up in developing countries.

Medical Tourism Tourists visit to other destination to receive
treatment for disease, enhancing self’s health condition or to undergo
a cosmetic procedure or to get medical and surgical treatment. It is an
act of traveling to different nations for surgery including cosmetic,
therapeutic treatments in low cost of care or state of art medical
technology or alternative/ indigenous medical treatment that tourist/
patient received at their place of residence and is treated in specialized
clinics or hotels.

Pilgrimage tourism A travel undertaken for a spiritual or religious
motive by an individual, believers or group to a particular location,
holy place or area to seek intercession of God or the saints or visit to
specific place having association with God or his holy messenger or
personage. Although some pilgrims have wandered continuously with
no fixed destination, pilgrims more commonly seek a specific place
that has been sanctified by association with a divinity or other holy
personage. The institution of pilgrimage is palpable in all religions.
For example, Hindus travel to Char-Dham. Muslims travel to Mecca,
Catholics travel to Vatican City, Jews travel to Israel and others
which are important to their cult, caste and faith.

Pleasure Tourism Pleasure generally means good feelings. It is as a
sense of happiness and satisfaction that an individual gets from eating,
beach walking, enjoying natural scenic beauty or pursuit of such
emotional or psychological feelings through travel. Pleasure tourism
Is travel for a change of climate, seeing and experiencing something
new by spending their leisure time and performing activities that are
free from work or daily family obligations.

Responsible Tourism Responsible Tourism is a tourism that makes
“better places for people to live, and better places for people to visit”.
It focuses on developing the sense of responsibility towards the



visited place among the tourist. It recognizes the impacts of tourism
on a destination and minimizes the negative impacts on the
environment and maximizes the economic and socio-cultural benefits
of tourism. It also promotes recycling, and conservation of water, use
energy efficiency equipment and creation of local economic
opportunities for communities. The responsible tourist travels with
motive to enjoy the culture and tradition of the local communities in a
respectful way and endeavour to contribute to the economic and
cultural integrity of local community.

Rural Tourism Rural tourism is a form of tourism that is based on
the rural environments showcasing the rural life and their art forms,
culture and heritage. It enables interaction among the locals and
visiting people for experiencing socio-cultural tourism and benefiting
the local community economically by providing employment and
livelihood to local population. This type of tourism is taking place in
rural settlements that provides special emotions for the tourist and
offer individualized holiday and helps in preserving local values and
culture of inhabitants.

Slum Tourism In this form of travel, tourists are allowed to visit
poverty-blighted places or destination and acquire a sense of
inhumane condition under which poor live. It is now endorsed as an
opportunity for travelling people to see and feel the local culture of
shantytown. This niche tourism is growing fast in the poor and
developing countries where tourists visit nearby poor neighbourhoods
or locality. Slum tourism unlocks opportunities for economic
development by encouraging them to actively join in economic
activities and which eventually leads to improved personal income for
sustaining their families. For example, slums of Manhattan and
London. Dharavi in Mumbai and slums in Kolkata come under this
category.

Sport Tourism Generally, it refers to the experience of tourists to
participates in or view sport-related activities in destination. Sports
Tourism is defined as a specific travel to different places in order to
actively participate in a sport, or passively watching numerous sports,



such as football, cricket, hockey, etc. Sport is the prime motivational
factor for visit to sport event happening destination. The tourists are
passionate and high spending that directly benefits to the destination
and follow-on tourists that flux have their indirect benefit to place in
years to come. There are two types of sport tourism: Sport Event
Tourism, and Nostalgia Sport Tourism.

. Sports Event Tourism includes sports events such as the
Olympic games, ICC Cricket World Cup and World Cup
soccer championships

. Nostalgia Sport Tourism involves traveling to renowned
sport-related attractions. Like Eden Gardens in Kolkata

Spiritual Tourism Visiting to a place with the intention of spiritual
growth regardless of the main reason for travelling. A secular travel
which intentionally or unintentionally includes an experience those
impacts individual’s belief system and individual sanctification of
weary souls with fond memories. In this type of tourism, the focus is
on the journey that is inner directed, self-reliant, and sometime active
meditation, it has nothing to do with destination. Many people living
under stress conditions turn to spirituality from the travails of time
driven life and much-needed break for soul from modern
individualistic lives. It embroils tangible and intangible products and
services.
. Tangible Products and Services include temples, shrines,
mosques, and other religious centres with a spiritual focus.
. Intangible Products and Services include organized spiritual
events, spiritual discourses and gatherings with spiritual
motives.

Wellness Tourism A form of tourism based on special interest of
tourists pursued specially by healthy people, with motive of
preserving or enhancing tourist mind, body, and soul. It involves
people who travel to pursue activities that preserve or enhance their
health, quality of life and well-being. It encompasses physical,
mental, emotional, social, spiritual wellbeing of tourist travelling to
destination. Wellness tourist destination offer numerous facilities and
services for according to tourist’s preferences such as massages, body



treatments, beauty treatments, weight loss programs, yoga, and
meditation and so on. Here the tourist/patient is more focused on
preventive rather than curative form of medicine for health.

Components and elements of tourism

1. Accommodation:

Accommodation is one of the most crucial aspects of a destination.
Any traveller choosing to visit any destination would firstly look for
accommodation suited to his/her needs. It should provide him/her
food and beverage services, resting facilities, etc. up to his satisfaction
level. Accommodation units itself act as tourist attractions for a large
number of people. There are few places, which are being visited by
tourists only for their hotels. Palace Hotel Chail, Umaid Bhawan
Palace, Jodhpur are some of the examples of hotels, where tourists
have to pay just for visiting the hotel property. In this way there are
several places throughout the world where accommodation units are
being treated as tourism products.

e Accommodation includes food and lodging facilities to different
types of guests.

e Accommodation should be comfortable and good quality of
services & facilities should be provided to the guest by the
accommodation unit.

Mainly there are two types of accommodation:

Serviced Accommodation: It refers to the services provided by the
hotel, resorts, guest houses, motels, boutique hotels, home stay, star
category hotels, heritage hotels, lodges etc. Different hotels are
established to provide service of lodging and food to the guest.

Self-Catering or Supplementary Accommodation: It refers to the
premises which offer accommodation but not the services of hotel. It
provides food and accommodation in return of cash per day. E.qg.,
Youth Hostel, Dharamshala, PatiPauwa, Tourist holiday villages, etc.



2. Locale

the local is another basic component of tourism, it may be used to
include the holidays destination and attractions. It is considered as the
most important basic component of tourism. Fashion is an important
factor in the demand for various tourist attractions and amenities. The
tourist who visits a particular place for its natural beauty may decide
to visit some other attractions due to a change in fashion. Mr. Peter
has drawn up an inventory of the various attractions in tourism. This
are given below

I. Cultural: sides and areas of Archaeological interest, Historical
Buildings and Monument, Museum, political and educational
institution, religious institution etc.

il. Traditions: National festivals, arts and handicrafts, music, folk
lore etc.

ii. Scenic: National Park, Wildlife, Flora and Fauna, beach resort,
mountain resort etc.

iv. Entertainment: participation and viewing sports, amusement and
recreation parks, zoos, cinema, theatre, night life etc.

V. Other attractions: climate, health resource, spa, unique
attractions which are not available elsewhere.

3. Transportation

A tourist has to travel in order to get to his destination. This required
some mode of transport. It is very essential and necessary. It is made
of transport maybe a motor car, e coach and aeroplane, a ship or a
train which enables a traveller to reach is pre-determined destination.
Transportation is an essential component of tourism system as it
creates linkage between market source and destination. If there are
attractions then those has to be visited by the tourists. Transportation
IS not a target usually but a mandate for the conduct of tour. But in
some cases, transport can also become an attraction, for example,
tourist trains run by IRCTC like Maharajas’ Express, Royal Rajasthan
on wheels, etc. There are various modes of transportation available
like roadways, airways, waterways and railways. Ideally, transport



should be comfortable, reliable, affordable and appropriate for the
traveller; whichever mode it may be.

e Transportation is a crucial/important key factor that has a huge
impact on the growth and development of tourism industry.

e Attraction may be manmade or natural but without accessibility
tourists cannot reach a destination from his origin or place of
being.

e There is different mode of transportation that helps a tourist to
reach his destination in any part of the world.

There are mainly three type/modes of transportation:

Surface Transportation: Surface Transportation includes both
roadways and railways through land. It is one of the cheapest means
of transportation as compared to other modes of transportation.

Air Transportation: Air Transportation is one of the fastest and
costliest means of transportation; air transport is mainly used for
travelling to long distance destination/places. It has helped a lot, as
people can travel long journey as well as they can travel through high
mountains.

Water Transportation: Water Transportation is one of the oldest
modes of transportation through water. It made important contribution
to travel in 19th century after the innovation of shipping technology.

Elements of Tourism System

The five vital components of tourism system are Attraction,
Accessibility, pleasing weather, Amenities and Activities.

a) Attraction:

Tourism activity starts with the attractions. At a place or destination
there has to be some attraction only then people or tourists will visit
that area. Attractions are believed to be the greatest influencers of all
the components. They can make or break a destination. Attractions
are of two types: Natural Attractions like lakes, rivers, mountains, etc.



and Man-made attractions like monuments, museums, shopping areas,
etc. The ultimate motive of any tourist is to experience the attraction,
though accessibility and accommodation also partake in this
phenomenon. But it can be said that without attraction there shall be
no tourism, however transport, hotels, activities and amenities can
also act as attraction. Attractions are at the first step of tourism supply
chain.

e Attractions are one of the most important component and
element that attract people to travel from one place to another.

e Attractions consist of archaeological sites, cultural sites,
historical buildings and monuments or scenery like beach, flora
and fauna, mountains, resorts, wildlife sanctuaries, national
parks and zoological parks.

e Attractions also includes events like exhibitions, trade fairs,
festivals, sports events etc.

e Attractions are the preconditions of travel. It attracts more and
more people and offers pleasure.

e Attractions also attract and connect people to enjoy and involve
In various tourism activities.

Mainly there are two types of attractions

Natural Attraction: Natural attractions are places made by nature
itself for e.g., natural beauty, climate, mountains, landscape, flora and
fauna, water resources, beaches, wild life, caves, safari etc.

Man-Made Attraction: Manmade attractions are those Attraction
made or developed by humans for e.g., monuments, historical
buildings, festivals, music, churches, temples, Disney lands, leisure
parks, museums, casinos, discos club etc.

b) Accessibility

Accessible tourism is the ongoing endeavour to ensure tourist
destinations, products, and services are accessible to all people,
regardless of their physical or intellectual limitations, disabilities or
age. It encompasses publicly and privately owned and operated tourist
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locations. The goal of accessible tourism is to create inclusivity of all
including those traveling with children, people with disabilities, as
well as seniors. This allows those with access requirements to be able
to function as an independent using products following the universal
design principle, a variety of services, and different environments.

Accessible tourism is defined as a way of making tourist locations
more accessible to all populations. It does not just encompass those
with disability, but it includes people of all populations including
those with children and the elderly. The tourism industry is
continuously evolving which has led to a need for accessibility.
Because of this, it has also led to an increased market for accessible
tourism.

c) Pleasing Weather

Fine weather with warm sun shine is one of the most important
attractions of any tourist place. Particularly good weather plays an
important role in making a holiday pleasant or an unpleasant
experience. Tourist from countries with extremes of weather Visit Sea
beaches in search of fine weather and sunshine. Due to this many spas
and resorts along the sea coasts come into existence. In Europe,
countries like Italy, Spain and Greece have developed beautiful beach
resorts. There are many such resorts along the coasts of
Mediterranean sae India, Sri Lanka, Thailand Australia and some
other countries have beautiful sea beaches with fine weather are best
examples where weather has played a prominent in attracting tourists.
In some countries hill station resorts have been developed to eater the
needs of tourist. The best example for this is Shimla.

d) Amenities

Every tourist travelling to a new destination desire for world class
facilities and services. In order to fulfil their demand huge efforts are
made by the industry. High quality facilities are important aid to
every tourist destination or centre. For a coastal resort, services like
swimming, boating, yachting, surf-riding and other amenities like
recreation, dancing and other entertainment and amusement services
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are very essential for each and every tourist destination. Facilities can
be of two kinds’ natural, 1.e., sea-bathing, beaches, possibilities of
fishing, opportunities for trekking, climbing or viewing etc. and man-
made, i.e. different kinds of entertainment facilities that can cater to
the unique requirements of the various tourists. Outstanding beaches,
sheltered from sunshine with palm and coconut trees and providing
good bathing conditions makes a very good tourist centre. Various
other natural facilities like large water for the purpose of cruising or
the chances for hunting and fishing are equally very significant.

Amenities are the services required by the tourist to facilitate his
travel. Amenities generally include infrastructure facilities like roads,
sewage system, power grids, phone lines etc. and other facilities like
police station, ATMs, Forex booths, hospitals etc. Although most of
them are primarily developed for the residents but these amenities are
utilised by the tourists also. In the terminology of tourism products
these facilities are known as ‘Resident Oriented Products’.

e Amenities include various extra services and facilities required
to the guest while travelling to different destination.

e Amenities are those Facilities that complement to the attraction.

e Amenities also include facilities like providing visa, flight
ticket, train ticket etc.

Mainly there are two types of amenities:

a) Natural: Seashores, sea bath, fishing, rock climbing, trekking,
sightseeing, river, sunrise etc.

b) Man-made: Dance, Music, Drama, Cinema, Swimming Pool, Fair
and Festivals, and Internet etc.

e) Activities

Attractions are often assisted by various activities that enhance tourist
experience. For example: a lake in Nainital may have boating and
cruise facilities, a monument in Agra may offer a guided tour by a
tour guide or a light and sound show in Khajuraho, hiking in a
mountain, skiing in the snow slopes in Himalayas, white water river



rafting in Ganges River, fishing in Manalsu river, paragliding in Bir,
Trek in Hamta pass et al.

CHARACTERISTICS OF TOURISM
PRODUCTS

. Tourism products are mostly service goods that have different

types or features. For instance, in business tourism
management and planning are the services provided by
different large convention centres and hotel chains.

Various fair and festivals are the events that are provided for
the entertainment and amusement only at a given time of the
year and these are usually variable and perishable.

In country like India numerous traditional/ancient attractions
in the form of music and dance can be watched and
experienced.

In country like India numerous traditional/ancient attractions
in the form of music and dance can be watched and
experienced.

Following is some of the features and characteristics of tourism
products:

Intangible: Unlike a physical product, say, a train or
television, there is no handover of ownership of products is
included in tourism. The goods or products in tourism cannot
be consumed or demonstrated before purchasing it. Instead,
some installations, amenities, items of equipment are
available for a certain or fixed period pf time and for a
particular use. For instance, a hotel room is offered or
provided for a given time frame or a seat in a train is provided
for a couple of hours of the journey.

Psychological: A tourism product is offered to provide or
offer certain level of satisfaction to the consumers or tourist.
A person/tourist acquires experience with the consumption of
different tourist products. Experiences derived while
interacting to new places, people and environments helps in



the encouragement of potential customers and helps in
attracting them to consume the products offered to the market.
Highly Perishable: Usually a tour operator or a travel agent
offer or sells various tourism products to the market, which
are perishable in nature and cannot be stored or sustained for a
longer time frame. Production of the products and services is
only possible if there is a demand and the customers are
actually present and if the customer buys the product, it
cannot be blocked, disturbed or customized. If the product is
not consumed on time or is unused the chances are lost which
means, if a tourist doesn’t buy the flight ticket on a given
date, the chance at that time is lost or can say the validity of
the seat is expired or is left unused.

Composite Product: A tourism product is never offered or
produced by a single enterprise there is an involvement of
different parties (viz travel agent, hotels, airline company,
tour guide etc.) when compared to a manufactured
product. There is a involvement of various parties in
providing or manufacturing a complete tourist product. The
product shields broad experience of a holiday to a specific
destination and numerous suppliers and providers that supply
to create this experience. For example, a hotel provides a food
and rooms, travel agent makes booking for sightseeing and
stay at different places, airline and rail provides seats etc.
Unstable Demand: There is a problem or one can say a
challenge for tourism products as tourism products are
influenced by the seasonality, economic, political factors. For
instance, there is a demand for the hill station in the summer
season as people like to travel to cold places mostly places
like Manali, Shimla, Nainital, Mussoorie etc. whereas the
demand for coastal areas like Goa rises in the winters. There
are different times of a year when there is a demand for a
particular destination than other destinations. This is the time
when there is a huge tension on the hotel bookings, transport
system, the employment etc.

Fixed supply in the short run: Tourism product similarly as
the factory-made products cannot be transported to the final



consumers, the consumers have to go to the products offered
to them. Product development is done on the basis of analysis
of the taste and preferences, behaviour, dislikes and likes of
the consumers, so that the expectations and realities of the
consumers. Therefore, the supply of the tourism product is
limited in the short run and may be maximized on a long-term
basis depending upon the increasing demand pattern of the
tourist product.

Absence of ownership: Tourism products have absence of
ownership. For instance, when you buy a product say a bike
or a car, the possession of the same is reassigned to you, but
when one rents a cab, he/she only buys the right to be
transferred from one place to another, you neither own the
driver nor the cab. Similarly, in case of tourism products like
airline tickets, train tickets or a hotel room can be used for
given time frame but not owned. Tourism products can only
be purchased for using but the ownership of the same stays
with the provider of the service or the product so, an Opera
show can be watched but the performer cannot be kept.
Heterogeneous: Tourism is not a uniform product. Similarly,
tourism product is not same, since they tend to change or vary
in terms of quality and standard with the passage of time,
unlike a television set or any other factory-made product. A
flight or a tour package cannot be the same at all times. The
reason behind the changing nature of the tourism products is a
service and services are customers/consumer oriented. So
there is variability in tourism products as all humans are not
the same and vary in terms of their behaviour, taste and
preferences. For example, all workers working in a hotel
cannot give the same excellence of facility and the same
worker might not perform equally in the morning and
evening. Therefore, the services cannot be uniforms or
homogeneous.

Risky: Tourism products are first purchased and later on
consumed that is why there is a high level of risk involved in
purchasing before the consumption of the products. An
element of chance of risk is always there in the process. For



instance, a movie might not be as entertaining as it promises
to be or a summer vacation in Goa may be disappointing due
to bad weather or heavy rains.

. Marketable: Tourism products are marketable at different
markets. Firstly, both the regional and national organizations
involve themselves in catering the potential customers/tourists
to travel to different region/destinations across the
country. Secondly, the individual firms are trying to market
their own tourism products in order to cater potential
customers.

Travel agency

Definition

A travel agent is a person who has full knowledge of tourist product
— destinations, modes of travel, climate, accommodation, and other
areas of the service sector. He acts on the behalf of product
providers/principles and in return gets a commission. Technically, a
travel agent is an owner or manager of an agency, but other
employees are responsible for advising tourists and selling packages
tours/individual components of travel products.

A travel agent may be an individual /firm or corporation which is
commonly known as a travel agency. An agency means the office of
travel agent or organization where all travel goods and services are
assembled and coordinated for the smooth conduct of travel agency
business.

Travel agency is one of the most important organizations in

the tourism private sector which plays a significant and crucial role in
the entire process of developing and promoting tourism in the country
or at a destination. It is a travel agency which packages and processes
all the attractions, accesses, amenities and ancillary services of a
country and present them to tourists. That’s why travel agency is
known as ‘image builder ‘of a country.

A prospective travel agency is one which makes arrangements of
travel tickets (air, rail, road, and sea); travel documents (passports,
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visa and other documents required to travel); accommodation,
entertainment, and other travel-related services from principal
suppliers. It may also secure travel insurance, foreign currency for
traveling people.

History of Travel Agency

The first Travel Agency of the world was established by Thomas
Cook in 1845 in England. The use of the term travel trade dates back
from the early years of the 19th century, but this should not obscure
the fact that what we today describe as travel trade (travel agency and
tour operation business) was taking place much earlier in history.

Throughout history, there was travel middleman who helped the
merchants traveling for trade and others who travelled for religious
pUrposes.

In 1841 a fortunate day comes in the history of travel trade

when Thomas Cook, as secretary of South Midland Temperance
Association, organized a trip by a train for 570 members for his
association to the distance of 22 miles. He bought railway tickets in
bulk to sell them to people.

The experiment was successful and everybody was exultant. Mr.
Cook had done his job on a no-profit basis. But incidentally, it gave
him a new idea and turned it into a tour business.

Four years later in 1845, he set up a “World’s First Travel Agency
‘to organize excursions. Due to this innovative approach, Mr.
Thomas Cook is known as the Father of Travel Agency Business.
He co-ordinated railway and steamship excursions throughout
England, Scotland and Europe.

However, the railways only gave him a 5% commission which was
not enough to meet his overheads, so he decided to diversify this
business into tour operation.



In 1855 Mr. Cook started operating package tours. He conducted
the world’s first international tour from England to Paris.

Types of Travel Agency

Travel agencies are basically categorized into two types-:
e Retail Travel Agency.
e Wholesale Travel Agency.
Retail Travel Agency

A retail travel agency sells tourists products directly to the public on
the behalf of the products suppliers and in return get commissions.
Some package tour is sold in two ways i.e., on a commission basis
and mark up the price.

When a travel agency sells a tour on the marked-up price it means that
first, it markup the cost of the tour and then sell it at a higher rate. The
markup price is the difference between retail price and wholesale cost.

Definitions of Retail Travel Agency

According to Airlines Reporting Corporation (ARC) a retail travel
agency is defined as” a business that performs the following
functions: quotes fares, rates, make reservations, arrange travel tickets
and accommodation, arrange travel insurance, foreign currency,
documents and accepts payments.”

According to SARC (1967),” retail travel agency business consists of
the activities involved in selling tourism products/services directly to
the tourists and performs normal functions such as issuing air tickets,
making accommodation and transportation reservation, providing
specialized services, and accepting and making payments.”

The main source of the revenue for the travel agency is the
commission received from the vendors. However, the rate of the



commission differs from organization to organization a travel
component to the travel component.

A travel agency receives appx. 95% of their revenue from the
commission, and the remaining 5% from consultancy services and
others.

Wholesale Travel Agency

These agencies are specialized in organizing package tours, which are
marketed to the customers/tourists through the network of a retail
travel agency or directly to the prospective clients (if wholesale travel
agency has a retail division). A wholesale travel agency purchases
tourists’ product components in the bulk and designs tour packages.

Sometimes, a wholesale travel agency buys travel components from
the vendor in bulk and resell them to other travel business
originations.

Wholesale travel agencies assemble package holidays and sell them to
clients through retail travel agencies. A typical package tour includes
— air tickets, accommodation, and something other services may also
be included in it such as entertainment, sightseeing, and sports
activities, etc.

These packages are referred to as ‘package tours’ most of these tours
include the services of escorts but a few are sold to people who wish
to travel independently.

Now a question arises — How a wholesale travel agency generates
profits?

Generally, a wholesaler receives volume discounts from the principal
suppliers because a wholesaler might agree to purchase a large
number of seats from a particular airline or reserve a large number of
rooms at a particular hotel or resort.



Practically, a wholesaler who sells package vacations/tours is called

a Tour Operator. However, technically there is a difference between
a wholesaler and a tour operator. A wholesaler who sells tourists
products individually without assembling them into a package tour is
called a Consolidator.

Mostly, these are specialized in particular product components such
as air tickets, accommodation, and conferences, and conventions, etc.

Difference between Wholesale Travel Agencies and Tour
operators

The wholesale travel agencies may offer or operate the package tours
or may specialize in developing tours for inbound as well as outbound
travellers. They are often referred to as tour operators, but these two
essentially different:

1. Wholesale travel agency does not sell directly to the
public, while tour operators do sell directly to clients.

2. A wholesale travel agency usually combines, assembles
and contacts for existing travel services to formulate a new
travel product she/he has her/his own one or more
components of travel product i.e., ‘inclusive tours.’

3. Wholesale travel agencies are less inclined than tour
operators to perform ground services i.e., handling agency
or ground operators.

4. A wholesale travel agency may deal with one component
of travel product while a tour operator offers a variety of
tour programmes.

5. The size of the business is large in the case of tour
operators in comparison to a wholesale travel agency.
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Features and Importance of the Travel
Agency

Travel agency plays an important role in the travel sector business.
Some most important features and importance of the travel agency
business are following as: -

1. An important link between the clients and principal
suppliers.

Image-Builder.

Ensures rapid travel services.

Provider of authentic and reliable travel information.

A social a continuous process.

. Establishes a good relationship with clients and vendors.
These are the most important features of the Travel Agency Business.

O OTAWN

Functions and Services of Travel Agency

Today, Travel Agencies have been recognized as a vital component
of travel and tourism and have become an integral part of the travel
and tourism industry at globally. They account for more than 90% of
international and 70% of domestic tourist traffic

Further, more than 60% of all travel agency revenues are derived
from business travel. Most travel agencies sell both commercial and
leisure travel but there are many travel agencies that only specialized
in one sector or the other.

The operation of each travel agency is based on the scope of its
activities and organizational size. Here we discuss the functions of a
large-scale travel agency that performs all types of activities such as
Retail travel agency, wholesaling and tour operations, etc. The main
function of a large-scale travel agency are:
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1) Travel Information

Whatever the size of a travel agency, it has to provide necessary travel
information to tourists. A travel agency must give up-to-date,
accurate, and timely information regarding destinations mode of
travel, accommodation, sight-seeing, shopping, immigration, passport,
visa, customs clearance and procedure, health and security rules, and
various permits required to travel in particular areas, etc.

i) Itinerary Preparation

The term tourist’s itinerary is used to identify the origin, destination
and all the stopping points in a traveller’s tours. It is a composition of
various elements and designed after a detailed study of the market.
Travel agencies prepare an itinerary for tour packages.

i)Airline Ticketing and Reservation

A travel agency sells a variety of tourism products. Airline ticketing
and reservation is still a major source of revenue. Travel agencies
perform a function of airline ticketing and reservation on behalf of
various airlines.

iv) Tour Packaging and Costing

Travel agencies prepare a tour package and sell them to tourists. The
coasting and pricing of tour packages depend to a large extent on the
ability of travel agents as to how effectively he is able to negotiate
with the principal suppliers.

v)Reservation

It is a very important function of all types of travel agencies. A travel
agency consistently makes linkage with the accommodation sector,
transport sector and other entertainment organizations to reserve
rooms, and seats in the cultural programs and transportation.



vi)Travel Insurance

Some large-scale travel agencies perform additional functions to serve
their clients. Travel insurance protects travellers against the person as
well as baggage losses resulting from a wide range of travel-related
happenings and problems.

vii)Currency Services

Approved travel agency authorized by Govt. body provides currency
exchange services to tourists.

viii)Organization of Conference/Conventions

Large-scale travel agencies offer a complete convention/conference
package which includes registration of the participants at the venue to
be picked up for dropped to the airport/hotel, overhead projectors,
slide projectors, TV, VCR, information counter, sightseeing, etc.

Travel Agency Linkages and Integration

Basically, a travel agency serves two types of clients: business
travellers and leisure travellers. Incidentally, the requirements of these
tourists are different and an agency has to assemble or purchase-
related components from the principal suppliers to cater to their
needs.

Essentially, travel agencies maintain close ties with Airlines, hotels,
car rentals, banks, insurance companies, railways, government, trade
associations, foreign tour operators and travel agents, ground
operators, cruise companies, and tourism educational institutes.

(a) Airlines

International Air Transport Association operates a network by which
travel agencies sell airline tickets and receives Commission thus the
sale of airline tickets is highly regulated and strictly controlled. The
agency commission range from 5 to 11 percent but most major
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airlines offer additional incentives i.e., cash bonuses and override
commission. However, in some cases when a travel agency purchases
air tickets in bulk the margin of commission will be high. This largely
depends on relationship between the two organizations. The producer
of sale of domestic airline tickets is different from country- to country
and even the rate of commission also varies. Today airline ticketing
and reservation is almost entirely automated.

(b) Accommodation Companies

Most hotels and other lodging companies including major Indian and
international hotel chains pay commission to the travel agencies, (the
rate varies from hotel to hotel) however hoteliers in dealing with
travel agencies are more information and less regulated than the
airline companies Interestingly many hotel and hotel chains
participates in computer reservation system permitting hotel
reservation to be made at the same terminal, which is used to sell
airline tickets. The commission received from hotels is the second
largest component of total agency revenue. But if the purchase is
made in bulk than the profit is based on the negotiated prices and
accordingly the profit may be higher or lower.

(c) Cruise Companies

The cruise companies are informally regulated by its Own governing
body i.e. cruise lines association which must approve any travel
agency that. Desires to sell booking on behalf of any member of a
cruise company the raise companies also offer a complete package
including sea travel accommodation food entertainment and sometime
air travel also. The commission varies room

10 to 20 percent. However, most cruise package tour are sold to the
public through travel agencies. It was Thomas cook who brought first
group of foreign tourists in India through sea rout.

(d) Insurance Companies

Today many travel companies have included travel insurance in their
package tour like Thomas cooks. The company insured the travellers
to protect them against accident, loss of baggage and missing flights.
Successful travel agency management has to make close contact with
Insurance companies to obtain insurance policies for its clients.



Recently the Oriental Insurance Company has introduced two new
travel policies for domestic as well foreign tourist i.e. ‘Suhana Safar’
for domestic travellers And ‘Videsh Yatra Mitra’ for foreign
travellers. Incidentally the foreign policy is an upgraded version of
overseas medical insurance.

(e) Banking Companies

Travel agencies offer banking facilities to the traveller like clearance
of traveller cheques and arrangement of foreign currency. Only those
travel agencies, which are authorized by the reserve bank of India
under Foreign Exchange Regulation Act 1973, can deal with foreign
currency. Banking companies give commission to travel agencies on
traveller cheques and currency exchange.

(f) Educational Institutions

An agency’s success depends almost entirely on the competence of
management and expertise of the staff. It develops manpower
planning in such a way that will help to conduct on campus selection
and match the student to the requirements of the company. The
linkage between travel Companies and tourism education institutions
will solve the problem of human resource requirements of present and
future. Therefore, a travel company needs to maintain close contact
and interface with tourism Education intuitions. Many chief
executives from the industry are the members of the advisory board of
the intuitions.

(g) Travel Trade Associations

These associations provide a common platform to solve many
problems of the members such as training, common code of conduct
airlines commission to any other. There are a number of travel trade
associations like TAAI, ICAO, ASTA, IATA, and PATA, WTO, that
are quite active in the Promotion of travel trade at global. Essentially
every travel company should be this association to avail financial and
non — financial incentives and commissions from the airlines, hotels,
railways etc.

(h) Other Organizations



The travel agencies need to maintain close ties with many other
organizations offering travel related service like cultures and
entertainment organizations foreign tour companies’ regional passport
office, department of tourism both at centre and states sports operators
transport operators’ food and beverage business etc. in fact these
organizations play a vital role in making travel a complete product.
Travel companies provide business to above cited organization and in
return receive commissions. However, there are few other
originations that help the agency to run travel business smoothly and
promote India as a tourist Destination. Technically a Travel Company
cannot work in isolation but is interdependence with other travel
related enterprises.

Tour Operator

Tour operator is an organization, firm, or company who buys
individual travel components, separately from their suppliers and
combines them into a package tour, which is sold with their own price
tag to the public directly or through middlemen, is called a Tour
Operator.

More precise tour operators are primarily responsible for delivering
and performing the services specified in a given package tour. They
can provide these services themselves as some have their own cars
and coaches, hotels, and other travel-related services or can obtain
these from the other suppliers. That is why they are

called manufacturers of tourism products.

Tour operators are sometimes called wholesalers but this is partially
true because a wholesaler buys goods and services in bulk at his own
account to prepare a tour package and then retails it through the travel
agencies or directly to clients. However, a tour operator who has his
own one or more tourists’ products components, (SOTC, TCI,
Thomas Cook, Indo Asia KUONI formulates a new tourist product for
example ‘inclusive tours.’



Tour operators generally offer a variety of package tours to cater to
the needs of different kinds of travellers.

Definitions of Tour Operator

Poyther (1993) defines, “tour operator is one who has the
responsibility of putting the tour ingredients together, marketing it,
making reservations and handling actual operation.”

Holloway (1992) stated that tour operations undertake a distinct
function in the tourism industry, they purchase separate elements of
tourism products/services and combine them into a package tour
which they sell directly or indirectly to the tourists.

Today, tour operators have become highly competitive. They
endeavour to achieve a high volume of turnover, and maximum
International and domestic market share by effectively operating.
Moreover, the success of many developed and developing nations as
tourists destinations depend heavily on a tour operator’s ability to
attract tourists, development and promotion of tourism plant,
diversification of tourism product and their social responsibilities to
develop a remote and backward area.

Types of Tour Operators

Tour operators are basically categorized into four types. These are
categories on the basis of their nature of the business and its
operations.

1. Inbound Tour Operators
2.0utbound Tour Operators
3.Domestic Tour Operators
4.Ground Operators
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Inbound Tour Operators

These are also known as incoming tour operators. Technically, the
operators who receive guests, clients/tourists, and handle
arrangements in the host country are called inbound tour operators.
For example, a group of American Tourists is coming through TCI
Ltd. to India and the company makes arrangements and handles the
group in India then TCl is called an inbound tour operator.

Outbound Tour Operators

Tour operator who promotes tours for foreign destinations, maybe
business tour or leisure tour is called outbound tour operators. For
example, a group of American tourists going to a trip of India and
Thomas Cook handle arrangement in America like as ticket
reservation, hotel booking etc. then Thomas Cook is called Outbound
Tour operators in the context of America.

Domestic Tour Operators

Domestic tour operators are those who assemble, combine tourist
components into inclusive tours and sell it to the domestic travellers,
In general, these tour operators provide travel services within the
tourist’s native country.

The domestic tour operators operate within the boundary of the home
country and offer package tour to the travellers viz. Domestic
inclusive tours or independent tours.

Ground Operators/Destination
Management Companies

These are commonly known as handling agencies and their main
function is to organize tour arrangements for incoming tourists on the
behalf of overseas operators. Let us take the case of India as a
destination that — has a varied culture.



When a tour operator himself promotes beach holidays, wildlife
holidays, adventure tours, heritage tours at the different places, the
difficulty arises. It is the ground operator then who by handling the
incoming travellers in the same season but at different places ensures
that the entire operation is according to the package tours or
agreements.

Sometime when a handling agency is at a prominent tourist place i.e.,
Delhi and it has to make arrangements to Goa, then it contracts (If it
has no office of its own) with a local operator (known as excursion
agent) to handle the arrangement on his behalf.

Why Ground Operators?

Obviously, the tour operation companies do not have close contact
with suppliers, governments, destinations and so on. It leaves no
choice with the companies but to appoint handling agencies at the
destinations. The main reasons are:

. Introduction of new products or plant to promote an exotic

destination.

. Lack of Government regulations.

. Lack of personal contract.

. Language problem.

. The company cannot establish its own branch.
Recognizing the very fact that the reputation, performance, and
profitability of tour company in its own market largely depends on the
efficiency and effectiveness of ground operators, it has because
necessary for the company to consider various factors before the
selection of a handling agency, they are:

« Size of business

. Professional staff

. Length of business

. Area of operation/Product line
. Market share



Functions of Ground Tour Operators

Over the years of functions and activities of the destination,
companies have changed drastically to cope with the changing
environment of the tourism industry. In fact, today’s destination
companies have become more professional and are bound to provide
personalized travel services to the tourists. The following functions
are performed by ground tours operators:

Land arrangement

Contract and negotiate with other vendors

Handling of Arrival and departure procedure

Planning and organizing local package tour

Escorting the tourists

Providing market information

. Costing and pricing package tour

Practlcally, If we see the working of the travel agencies and tour
operators in the industry we find that most of the organizations are
performing different types of activities like the retail travel agency,
wholesale travel agency, and tour operators.

The travel agency business is no longer an amateurism. Over the last
two decades, the pattern and structure of travel agencies have changed
to meet tough challenges in the international market. Today, small-
scale agencies are finding the travel industry increasingly complex.
Thus, the small and medium scale travel agencies are disappearing or
merging or falling instead of rising. On the other hand, a new concept
has also emerged i.e., tour operation business. The tour operation
business is new but a maturing business at the global level.

NOoO Ok whE

Functions of Tour Operator

A tour operator is an organization, firm, or person who is responsible
for the actual arrangement of transport and accommodation facilities
on any tour or vacations. They are also responsible for operating and
providing vacation through contracting, booking, and packaging
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together of the various components of the tour such as hotel,
transportation, meals, guides, optional tours, and sometimes flights.

A tour operator is like a service provider, providing the most
convenient option for tourists to stay, visit, as well as leave from the
city. A tour operator owns a high volume of travel services across
carriers, services, and accommodation. Some most important
functions of the tour operators are following as:

Planning a Tour

The most important functions of the tour operators are planning a
tour. Tour operators plan a tour and make tour itinerary which
contains the identification of the origin, destination and all the
stopping point in a traveller’s tours. A prospective tour operator also
gives advice to intending tourists in various types of tour
programmes, which they may choose for their leisure or commercial
travel.

Making Tour Package

Tour operator buys individual travel components, separately from
their suppliers and combines them into a package tour. Tour operators
make tour package by assembling various travel components into a
final product that is called tour package which is sold to tourist with
own price tag. Making tour packages is also an important function of
Tour Operator.

Arranging a Tour

Tour operators make tour package and also arrange a tour according
to tourist demands. Tour operators arrange the tour package and
various tourists’ activities to provide the best experience to
tourists/traveller.



Travel Information

Whatever the size of tour operators, it has provided necessary travel
information to the tourists. This task is utterly difficult and very
complicated. A tour operator must give up-to-date, accurate and
timely information regarding destinations, modes of travel,
accommodation, sightseeing, immigration, health and security rules
about various permits required to travel in a particular area etc.

Reservation

It is a very important function of all type tour operators and travel
agencies. Tour operator makes all the reservation by making linkages
with accommodation sector, transport sector and other entertainment
organizations to reserve rooms, and seats in cultural programmes and
transportation.

Travel Management

Tour operators manage tour from beginning to the end of the tour. A
tour operator has the responsibility to look after the finer details of a
vacation or tour such as hotel, accommodation, meals, conveyance
etc. Tour operators provide travel guide, escorting services and
arrange all travel related needs and wants.

Evaluate the Option Available

Tour operators evaluate all available options to provide a unique or
unforgettable travel experience to tourists during their journey. Tour
operators evaluate the various options available for a tour package
and provide best of them to tourists.

Promotion

Tour Operators makes tour packages and promote them into various
tourists’ markets at domestic as well international level. Tour
operators promote a travel destination to attract a large group of



tourists at domestic as well as international level. In the promotion of
tourist destination, tour operators play a key role. Travel agencies or
tour operators are called as image builder of a country.

Sales and Marketing

Tour operators do sales and marketing of tourist products. Tour
operators buy individual travel components, separately and combine
them into a tour package, which is sold with their own price tag to the
public directly. Tour operators do marketing of tourist destinations
and tourism product to attracts the attention of the tourists/travellers.

Taking Care of Glitch

Tours operators are also called handling agencies which handles tour
package and take care of all the glitches and problems arises during a
tour package. Tour operators fix the glitches and provide the best
available alternative to tourists during their journey.

Importance of Tour Operators

Tours operators play a key role in the tourism sector. Tour operators
create tourist products, promote them a finally sold them to tourists.

Tour operators provide the best and competitive price to the tourist.
Tour operators negotiate with suppliers of tourism products such as
hotels, airlines and provide the best possible price to the tourist. Tour
operators buy tourist products in bulk and get huge discounts from
suppliers. So that they provide tourist products at a cheap price.

Tour operators organized a tour in the best way. They personalize and
make sure each and every component of the tour is well-taken care.
Tour operators provide the best travel experience during a tour. Tour
operators save tourists time and money.
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Tour operators provide immediate support systems at the host country
as well as a foreign land. When tourists travel to a foreign land and
things get uncertain, maybe it’s a health or loss of documents and
need to return back or change of travel plan. A qualified tour operator
takes care of all these unseen events with efficiency.

Tour operator caters to the needs of tourists on the based on their taste
of travel. Tour operator provides all the best available option
according to tourist needs and demands.

Difference between Travel Agent and Tour
Operator

There is a lot of confusion about the difference between tour operators
and travel agents what exactly makes them different. The main
difference between a Travel agent and Tour operator are following as:

1. A travel agent is a person who has full knowledge of
tourist product — destinations, modes of travel, climate,
accommodation, and other areas of the service sector. He
acts on the behalf of the product providers/principals and
in return get a commission.

2. Tour operator is an organization, firm, or company that
buys individual travel components, separately from their
suppliers and combines them into a package tour, which is
sold with their own price tag to the public directly or
through middlemen.

3. Tour operators are like wholesalers and travel agents are
the retailers.

4. A tour operator makes the package holidays up and the
travel agents sell them on.

5. Tour operator taking up the bulk of the responsibilities and
his fee is obviously much greater than a travel agent.

6. A tour operator has the responsibility to look after the finer
details of a vacation or tour such as hotel, accommodation,
meals, conveyance, etc.



The wholesale travel agencies may offer or operate the package tours
or may specialize in developing tours for inbound as well as outbound
travellers.

Accommodation Industry-

The different types of accommodation in
the tourism industry

When we are travelling or working in the tourism industry, it is
important to understand what the different types of accommodation
are. Fortunately, the tourism industry is multifaceted and diverse;
meaning that there are lots of types of accommodation to choose from
when we travel!

Whether we are planning a trip for a family, a single backpacker or a
group of students, there is something to suit everything in the
accommodation sector. In this article, provide an outline of the
different types of accommodation, with plenty of examples thrown in
too.

Accommodation is a key component of tourism. When we travel, we
need a place to stay!

There are many different types of accommodation to suit different
budgets, different types of tourism and different types of customers.
The role of an accommodation provider is to provide a safe and
secure place for a tourist to stay. Standards differ between different
providers and according to different budgets.

Below, I have outlined the most commonly found different types of
accommaodation and given some examples too.
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Catered accommodation

Types of accommodation can be separated into two categories:
catered and not catered.

Catered accommaodation provides the tourist with food. The food may
or may not be included in the price of the hotel.

Catering comes in different shapes are sizes and in different amounts.
Half-board usually means that the tourist will be given breakfast and
dinner as part of their hotel package. Full board means that they will
be given three meals and all-inclusive means that they have unlimited
food and drinks throughout the day. Bed a breakfast provides only
breakfast.

Some accommodation is sold as ‘room-only’, but provides the
opportunity for the tourist to purchase food at an additional cost. This
is still classified as a catered accommodation type.

Catered accommaodation is generally associated with a number of

facilities including the following facilities:
. room
. reception
« restaurant and bar
. housekeeping
. leisure facilities
. gym or health club
. conference and business facilities
. entertainment

Here are some of the most common types of accommodation that can
be classified as catered.

Hotels
Hotels are the most traditional and most common types of
accommodation.
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Hotels can be large or small. They can be independently owned
businesses or they can be part of a hotel chain. Hotels may be part of

a holiday resort.

Hotels are ranked using a star rating system. Hotels are awarded a
grade between 1-5 stars (1 being the lowest, 5 being the highest). This
tells the tourist what level of service to expect at the hotel.

Guest houses and home-stays

A guest house is essentially a house that welcomes guests. There is a
fine line between a guest house and a bed and breakfast. While there
Is no hard and fast rule, guest houses tend to be bigger than bed and
breakfast accommodations. Guest houses may or may not offer

breakfast included in the price of the hotel room.

A homestay is intended to facilitate a deep cultural

tourism experience. The intention is that you live and immerse
yourself with a family in their home. However, my experience is that
whilst many types of accommodation may advertise themselves as a
‘home-stay’, they are in reality just a guest house, with limited
interaction between the hosts/owners and the guests.

Chalets

Chalets are typically found in ski resorts and can come on a self-
catering or catered basis. Often, they are available with your own
personal chef!

Chalets are great if you are travelling in a group. Chalets come in
different sizes and can fit different amounts of people. You can also
opt for a shared chalet if your group size is small.

Self-catered or non-catered accommodation
Self-catered and non-catered accommodation are types of
accommodation that do not offer food. Self-catered accommodations
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offer cooking facilities, such as a small kitchen and cooking
equipment. Non-catered accommaodation is likely a room-only
accommodation with no cooking facilities.

Products and services that are typically offered in self-catered and

non-catered accommodation options include the following:
. rooms
. Kkitchen
. tent
. caravan pitch
. entertainment
. sports facilities
. laundry facilities
. showers

Self-catering accommodation has become more popular in recent
years with the growth of the sharing economy. Properties owners can
now easily rent their accommodation to tourists through
intermediaries, who connect the tourist with the property owner.

My favourite is Airbnb.

We use Airbnb all the time! We have found some fantastic bargains
and unique properties over the years. Here is a little bit more detail
about some of the most common self-catered or non-catered types of
accommodation.

Cottages

A cottage is typically a small, cosy house that is classed as being old
or traditional. Cottages are quintessential British homes that are often
found in semi-rural locations.

Because of their unique character, culture and heritage, cottages make
for popular holiday homes.
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Cottages provide tourists with the opportunity for a ‘home from
home’ experience. Guests can usually cook, do laundry and watch TV
as they would in their own home.

Apartments

Apartments are a popular self-catering accommodation option.
Apartments are found in many areas, but are most common in built up
areas such as towns and cities and busy resorts.

Apartments can be large or small and can range from short-term to
long-term lets.

Boats

Some people choose to stay on a boat during their holiday- and what a
cool experience!

No, I'm not talking about cruise tourism. | am talking about hiring

your own private boat and sleeping on it-cool, huh?
You can stay on as many different types of boats, from yachts, to
canal boats, to house boats.

Log cabins

Log cabins are popular in countries with cooler weather, such as ski
destinations.

Log cabins are defined by the material that they are built with- logs.
They can be small or large and have varying facilities inside.

Chalets
As | mentioned before, chalets can be both catered and self-catered.
Scroll back up to read more about what a chalet is.
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Aparthotels

An aparthotel offers a combination of what you get in a typically
hotel with the facilities associated with an apartment. Some claim that
this offers ‘the best of both worlds.

Caravans

Caravans can be transported from place to place, or they can be
situated in one location.

In the UK, caravan parks are very popular. Most are located close to
the seaside. Some caravan parks are part of well-known holiday
parks, such as Butlins, Pontins or Haven.

Static or touring motorhomes

A motorhome is just as it sounds- a home that has a motor!

A motorhome is a vehicle that enables you to travel in it by day and
sleep in it by night.

Some motorhomes are the size of small vans, with limited facilities
and functions. Other motorhomes are large recreational vehicles
(RVs) that come with all the mod cons including a kitchen and
bathroom.

Motorhomes are very popular in the USA and in Australia, where
road trips are common.

Camping- tents, yurts, tepees etc

Camping is often one of the cheapest types of accommodation,
especially if you have your own tent. All you need to do is pay for
your spot on a camp site (or find a place where you are allowed to

camp for free), and you’re all set.
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Many camp sites also offer camping with additional amenities, such
as a bed, wardrobe, lamps etc. This is often referred to as glamping.
Yurts (traditional Mongolian tents), tepees and other unusual types of
tents are very popular these days too, however, these options do come
with a higher price tag.

Hostels

Hostels are pretty much the same as youth hostels, except for they
may not provide provisions for catering. Some hostels have a
communal area, such as a seating area or kitchen, whereas other may
not.

To conclude: Types of accommodation

There are many different types of accommodation to choose from
when you are travelling. Types of accommodation can generally be
classified as either catered or self-catered/non-catered. Within these
two categories there are many different accommodation options
available to you.

Supplementary Accommodations

Supplementary accommaodation plays a very important role in the
total available tourist accommaodation in a country. This type of
accommodation can cater to both international as well as domestic
tourist traffic.

In fact, in some countries more tourists utilize this type of
accommodation than hotels. In France and Italy, as also in some other
countries in Europe and elsewhere, there are more campers than hotel
clients.

Some of the principal forms of supplementary accommodation are:

(i) Motel,
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(i1) Youth hostel,

(ii1) Camping sites,

(iv) Pension,

(v) Bed and breakfast establishments

(vi) Tourist holiday villages, and

(vii) Time-share and resort condominiums.

I)Motels:

The concept of motel and motel-hotel originated in the United States
of America. Motel was meant for local motorists and foreign tourists
travelling by road. Primarily designed to serve the needs of motorists,
motels almost exclusively meet the demand for transit
accommodation.

They serve the function of a transit hotel except that they are geared
to accommodate motor-travelling guests, for overnight stay.

Motels are mostly located outside the city limits in the countryside
along with the main highway and preferably at an important road
junction.

i1) Youth Hostels:

In the form of a movement, youth hostels made their first appearance
in Germany in about 1900. The movement which spread rapidly all
over the world was based on the educational principles emphasising
the need by youth of large cities to travel on foot throughout the
country.

In order to provide some sort of accommodation and services, the
dormitories in the inns were equipped with cots, mattresses, sheets
and blankets. Large rooms in inns were used as dining and living
areas providing full board at low cost to the guests.

There was also provision of additional kitchen where travellers could
themselves prepare their own meals.



The objective of youth hostel is therefore not merely to provide
accommodation and board, but also to serve as centres which offer
opportunity to young people coming from different parts of the
country as also young travellers from abroad to know and understand
each other.

1) Caravan and Camping Sites:

Caravan and camping sites constitute a significant accommodation
category in many holiday areas. These are very popular in some
European countries as also in the United States. These are also known
as open air hostels, tourist camps or camping grounds.

Camping, originally practiced by hikers on foot, is increasingly giving
way to car camping. The sites are usually located within the large
cities in open spaces.

Equipped to receive mobile accommodation in the form of caravans,
the camping sites provide facilities for parking, tent- pitching, water,
electricity, toilet, etc.

Iv) Pension:

Pensions are very popular in certain European countries, particularly
in Italy, Austria, Germany and Switzerland. These establishments are
used extensively by the tourists. A pension is also described as a
private hotel, a guesthouse or a boarding house.

Catering facilities are optional and are usually restricted to the
residents. Many of them stay for a longer period than a week or a
fortnight. The reservation for accommodation is made in advance.
Mostly managed by a family, pension accommodation is much
cheaper than hotel accommodation.

v) Bed and Breakfast Establishments:

Also known in some countries as apartment hotels and hotel garnish,
they represent a growing form of accommodation units catering for
holiday as well as business travellers. These establishments provide
only accommodation and breakfast and not the principal meals.



These are usually located in large towns and cities along commercial
and holiday routes and also resort areas and are used by en-route
travellers. Some of these establishments are very popular with
holidaymakers.

vi) Tourist Holiday Villages:

Tourist villages were established in some European countries after
World War II. These villages are situated at warm seaside’s and in the
regions which offer certain facilities for the tourists.

In some countries like Italy and Spain, tourist villages are located in
the regions which are economically not developed thereby helping the
region economically. The villages are mostly promoted by important
clubs, social organizations and also by tourist organizations.

vii) Time-share and Resort Condominiums:

Time-share and condominiums provide a unigue range of
accommodation to a tourist. This type of accommodation provides on-
site fun, flexibility and affordability to a large number of tourists
around the world.

In the case of condominium, a tourist owns a room or a suite within a
condominium or hotel complex and uses the same as required. The
same accommodation unit can also be rented out to her tourists.

Normally, the owned condominiums are located within a complex of
rooms or suites that are rented out as regular hotel or resort rooms.

Time-share holiday, on the other hand; represents a very unique
example of both international and domestic accommodation. It is a
modification of condominium-ownership concept.

Souvenir Industry & Shopping

The word “souvenir” originates from the Middle French “(se)
souvenir (de),” meaning “to remember,” which again comes from the
Latin word “subvenire,” meaning “to come up, come to mind” (Van
den Hoven and Eggen, 2005). Tourists tend to collect material objects
as souvenirs to make their memories tangible. After the journey, these



souvenirs serve as symbols of the travel experience and evoke
memories. The objects gain and lose meaning after the completion of
a journey (Collins-Kreiner and Zins, 2011). This phenomenon is
consistent with a broader, widespread decrease in the sentimental
value of objects, and also appears to stem from repeated trips abroad
and the transformation of international travels into common events.
After multiple journeys abroad, tourists acquire fewer souvenirs and
even ascribe less meaning to the ones they acquired during previous
trips. Travel for some has become less meaningful, and the
significance attributed to souvenirs has decreased. For others, the trip
and the memories are still extremely significant, but they no longer
have the need for tangible souvenirs.

Gunn (1994) writes that a destination incorporates a critical mass of
interrelated and varied supply-side elements or places that include
attractions, transportation venues, and diverse types of lodging,
dining, retail, and support services. Woodside and Dubelaar
(2002: 120) propose a framework for a theory of tourism consumption
system, which they define as “a set of related travel thoughts,
decisions, and behavio[u]rs by a discretionary traveler prior to,
during, and following a trip.” One of the traveler behaviors included
in this framework, which takes place while the traveler is visiting the
destination area, is “gift-buying.”

Swanson and Timothy (2012) recently examined the development of
souvenir research in tourism studies. They categorize the
contributions to this literature according to several themes:

Authenticity of the souvenir (e.g., Littrell et al., 1993):
understanding what visitors perceive as being authentic
about tourist arts and crafts through criteria such as
product uniqueness, cultural and historical integrity,
esthetics, quality of workmanship, the artist’s connection
to the product, being able to watch the artisan create
products, the craft’s utilitarian function, local
production, cost, scarcity value, and guarantee of
authenticity by way of a label or certificate.



Commodification of souvenirs (e.g., Swanson and
Timothy, 2012): souvenirs are viewed as material
commodities for trade in tourism. They are produced,
sold and consumed; they are distributed through supply
chains from their point of production and packaging,
shipment and distribution, to their final point of sale, and
eventually are consumed by tourists.

Craft production, gender and economic development
(e.g., Hume, 2009): focus on the traditional role of
women as producers of handicrafts and souvenirs, and
how manufacturing souvenirs can empower women
socially, psychologically, and economically.

Cultural property rights (e.g., Gutentag, 2009): ethical
issues regarding the reproduction and selling of
indigenous arts, crafts, and symbols by non-native
producers and intermediaries.

Souvenir messages and meanings (e.g., Collins-Kreiner
and Zins, 2011): souvenirs hold different meanings for
their owners; tourists visiting the same destination leave
with different souvenirs, which reflect their experience
largely based on their own identity in relation to the
destination, as well as their depth of knowledge about
the place.

Consumer behaviour (e.g., Swanson, 2004; Swanson and
Horridge, 2004): define travel consumers using predictor
variables such as tourism types, travel activities and
motivations, authenticity, souvenir product
characteristics, and attitudes toward shopping for
souvenirs. Several close links have been found between
nationality, cultural characteristics, and the types of
goods and souvenirs purchased by tourists.

Gift-giving (e.g., Kim and Littrell, 2001): souvenirs
perform the role of evidence or proof of travel, and gift-
giving rituals, of appreciation or reciprocation to those



who maintained responsibilities at work or at home in
the traveler’s absence. In some cultures, souvenir gift-
giving is an expected part of returning home from a trip.

Shopping and retail (e.g., Moscardo, 2004; Timothy,
2005; Hu and Yu, 2007): key research themes include
conceptualization of the retail process, analysis of
marketplace retailers, shopping as a tourist activity,
understanding shoppers’ motives and experiences, and
souvenir consumption. Souvenir retailers face unique
challenges in determining consumer demand and
sustaining operations.

Since the focus of this research is on the marketing strategies of gift
and souvenir shops in Canada and the United States, the findings will
contribute new knowledge in the last category of the literature,
shopping and retail, as we discuss below.
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